
Literature: 

Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as a field of research. Academy 
of Management Review, 25(1), 217-226. https://doi.org/10.5465/amr.2000.2791611 
 
Amabile, T. M. (1996). Creativity in context: Update to the social psychology of creativity. Westview 
Press. 
 
Baum, J. R., Locke, E. A., & Kirkpatrick, S. A. (1998). A longitudinal study of the relation of vision and 
vision communication to venture growth in entrepreneurial firms. Journal of Applied Psychology, 83(1), 
43-54. https://doi.org/10.1037/0021-9010.83.1.43 
 
DeTienne, D. R., & Chandler, G. N. (2004). Opportunity identification and its role in the entrepreneurial 
classroom: A pedagogical approach and empirical test. Academy of Management Learning & Education, 
3(3), 242-257. https://doi.org/10.5465/amle.2004.14242103 
 
Shepherd, D. A., & Patzelt, H. (2011). The new field of sustainable entrepreneurship: Studying 
entrepreneurial action linking “what is to be sustained” with “what is to be developed”. 
Entrepreneurship Theory and Practice, 35(1), 137-163. https://doi.org/10.1111/j.1540-
6520.2010.00426.x 
 
Bandura, A. (1997). Self-efficacy: The exercise of control. W.H. Freeman. 
 
Locke, E. A., & Latham, G. P. (2002). Building a practically useful theory of goal setting and task 
motivation: A 35-year odyssey. American Psychologist, 57(9), 705-717. https://doi.org/10.1037/0003-
066X.57.9.705 
 
Brush, C. G., Greene, P. G., & Hart, M. M. (2001). From initial idea to unique advantage: The 
entrepreneurial challenge of constructing a resource base. Academy of Management Executive, 15(1), 
64-78. https://doi.org/10.5465/ame.2001.4251394 
 
Gibb, A. A. (2002). In pursuit of a new “enterprise” and “entrepreneurship” paradigm for learning: 
Creative destruction, new values, new ways of doing things and new combinations of knowledge. 
International Journal of Management Reviews, 4(3), 233-269. https://doi.org/10.1111/1468-2370.00086 
 
Ensley, M. D., Hmieleski, K. M., & Pearce, C. L. (2006). The importance of vertical and shared leadership 
within new venture top management teams: Implications for the performance of startups. The 
Leadership Quarterly, 17(3), 217-231. https://doi.org/10.1016/j.leaqua.2006.02.002 
 
Frese, M., & Fay, D. (2001). Personal initiative: An active performance concept 
 


